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All projects should demonstrate either creative, design, editorial, technical or commercial innovation.

1 – Television, Video or Film
For moving image projects broadcast on satellite or terrestrial television, videos made for optical disc (DVD, CD or Blu-ray) and films produced for cinematic and theatrical release.  The project may be a feature, programme, short, promotion, commercial, or ident.  IPTV channels should be entered into the Web Use category (2) and Animation projects should be entered into category (5).

2 – Website Design and Use			
For projects produced for the web including IPTV projects/channels.  

3 – Mobile Application		
For projects produced for use on mobile platforms (including material for mobile phones, MP4, and POD Casting)  N.B.: Games produced for mobile should be entered into the Games Design category (8).

4 - Graphics
For graphic design projects produced either as as physical materials or on the screen (this may include title sequences for moving image productions).

5 – Animation
For animated film and video projects.  These may be features, programmes, shorts, promotions, commercials, title sequences or idents.

6 – Installation/Exhibition/Live Events		
For projects produced for live audiences such as interactive museum installations, conferences, festivals, live events and trade shows that make use of a range of technologies and platforms.

7 – Radio/Audio/Music
For projects produced for radio, audio installation, CD, broadcast or live performance (this includes audio and music composition for television, film, video and the web).

8 –Games Design
For projects produced for Gaming devices (this includes material produced for handhelds, mobiles, websites, proprietary gaming devices and PCs).

9 – Branding
For the creation of a new Brand identity (this may include product branding) across all media.

10 – Marketing and Advertising B2B
For advertising and marketing campaigns produced for a client aiming at a business audience

11- Marketing and Advertising B2C
For advertising and marketing campaigns produced for a client aiming at a consumer audience

12– Collaboration between Business & Young People
For media, design or music projects produced through collaboration between business and young people.

13 – International Trade
For media, design or music projects that demonstrate commercial success in exploiting international markets or developing international collaborations.

14 – Entrepreneurship 
For companies and individuals who have demonstrated Entrepreneurship and have provided innovative new products and services to their clients.

15 – New Talent
For achievement and innovation by an individual with less than 5 years in the industry over a range of projects.  Entry can be by nomination or self-nomination.

16 – Outstanding Contribution to Innovation
For an individual, company, product or project demonstrating a significant contribution to innovation within the media, design or music industry.  There will be no nominees in this category.  A winner will be announced at the event.

MEDIA INNOVATION AWARDS ENTRY GUIDELINES AND RULES

1. The Media Innovation Awards recognise excellence and innovation in media and design projects produced by companies based in the South West of England.  The judges will place much emphasis on creative, editorial, technical, design and commercial innovation.

1. The Media Innovation Awards will call for entries on 4th January 2012 and the closing date unless otherwise notified will be 28th February 2012

1. Only members of the South West Media, Design and Music clusters will be eligible to enter.  Entrants can register as members on the appropriate cluster group website.   A full list of eligible clusters is available on the website.  Entrants can register as members on the appropriate cluster website.

1. Companies/individuals may submit up to 5 entries in categories 1-14.  However entrants are encouraged to make nominations for awards 15 & 16 (New Talent and Outstanding Contribution) in addition to their 5 entries.

1. A project may only be entered into one category

1. Projects must have been completed between 1st January and 31st December 2011

1. Entry forms and accompanying materials must be received by the competition office by 5pm on Tuesday 28th February 2012.  

1. Entries can be made online at www.mediainnovationawards.com or by post to: 
MIA Entries, 9 Branson Court, Plympton, PL7 2WU.  
If using the online entry facility entrants must ensure that the accompanying materials are also received by the office by the deadline of 28th February 2012.  Please note that the office cannot accept responsibility for collecting undelivered items from couriers and the post office.

1. Accompanying material must be clearly labelled (and the labels must match the information given on the entry form) as follows:
Entry category / Project name / Entrant name / Duration of material (if applicable)
Any URLs in support of entries (particularly in the Web Use category) must be clearly stated on the entry form

1. By virtue of their submission all entries shall be available for public performance during the event without fee.  This may also include public performance within any Media Innovation Awards showcase events to promote the nominees and winners.  In addition the selected clip of the entry provided by the entrant shall be available to television and radio for the purpose of review of individual items or a review of the Media Innovation Awards.  The rights holders of the selected projects authorise free reproduction of stills and clips for all Media Innovation Awards publications, webcast, press and television coverage including the production of a free DVD of the nomination clips. 

1. The entrant is required to identify a suitable thirty second clip for use at the gala dinner event and within any showcase activities.  In the event that the entrant does not identify a suitable clip from the entry within the entry form then the competition organisers will select a clip.

1. It is the responsibility of the entrant to provide complete, true and accurate information about the entry.  The Media Innovation Awards shall not be liable for errors and omissions on the entry forms nor in any subsequent use of this information in the awards brochure, on the website or elsewhere.

1. Awards will be presented to the winner in each category at the Media Innovation Awards event to be held in Bristol in Autumn 2012 (date to be confirmed).

1. Producers AND commissioners may enter projects (e.g. an organisation that has commissioned a website may enter, and similarly a broadcaster that has commissioned a programme may enter).    However, a project may only be entered once.

1. In the event that the same project is entered by more than one organisation/individual then the entry received first will be included.  Subsequent entries will be returned and entry fees will be refunded.

1. In the case of commissioned work both the producers and the commissioners will be credited but it is the responsibility of the person entering the material to ensure that anyone with a contractual right to be credited is named on the entry form.

1. The judges’ decisions are final and neither the competition organizers, nor individual judges will enter into discussion or correspondence regarding those decisions.  

1. In order to make the awards accessible to individuals and small companies we have kept the entry fees to a minimum but this means we are unable to give any feedback on individual entries.

1. The judges reserve the right to move an entry from one category to another if, in their opinions, it has been entered in an inappropriate category.

1. Entries for awards 15 & 16 will be by nomination or self-nomination and should be accompanied by a CV, portfolio or showreel of the nominees work.   Entrants should not nominate another person without the prior permission of the nominee.

1. Each entry must be accompanied by individual delivery materials (i.e. companies submitting several entries should not compile all the material onto one DVD or tape).

1. Entrants must supply the entry materials itemised in the guidance notes in the appropriate quantity and format for each category.   In the event that material is in an inappropriate format or cannot be replayed for technical reasons, or is an inadequate quantity then the organisers will make every effort to notify the entrant and seek replacements.  It will not be possible to refund entry fees if viewable replacements are not received by the entry deadline. 

1. The Media Innovation Awards competition organisers will not be held responsible for any materials or entries lost or damaged in transit.  For the avoidance of doubt this includes any online entries that are lost as a result of computer or website failure.  

1. Entrants should note that the Media Innovation Awards acknowledge receipt of entries in categories 1-14 through the issue of a MIA invoice, and only invoiced entries will be judged.

1. Entries in a language other than English must be subtitled or translated into English.

1. Entries for categories 1-14 must be accompanied by a payment of £40 (VAT not applicable).  The entry fee covers the administration costs relating to judging.  Payment can be made by cheque, BACS or online payment made payable to Plymouth Media-Partnership.  BACS payments should be made to: Plymouth Media-Partnership–Sort code: 20-68-10–Account: 80500658.  Only entries in Categories 1-14 that are accompanied by an entry fee will be judged.  There is no entry fee for Categories 15 & 16.

1. Entrants agree that details of their entry/entries and companies may be published on the Media Innovation Awards and the cluster group websites as well as in media releases for general distribution.

1. Judging will take place during April and shortlisted nominees will be notified and announced no later than 31st May 2012 unless otherwise stated.

1. The judges can nominate up to 5 entries for the shortlist in each category.

1. In the unlikely event that the judges consider the standard of entries to be inadequate for any nominations or for an award then the award will be withdrawn.  In this circumstance the entry fees will not be refunded.

1. In the unlikely event that there is only 1 entry in a particular category, then the Media Innovation Awards reserve the right to withdraw the category and the entry fee will be refunded.

1. If an entry does not comply with the entry rules, or if it is deemed ineligible for any other reason, then it will be disqualified.  Material that is deemed by the competition organizers to be offensive, defamatory or obscene will automatically be disqualified.   Entry fees will not be refunded for disqualified entries.

1. If unable to attend the event then the shortlisted nominees will be required to nominate someone to collect the award on their behalf should they be successful.

1. The Award Certificates will credit the project name, the producer/s and commissioner (this information must be supplied at the time of entry). 

1. Your signature on the entry form or submission of an online entry confirms acceptance of the rules of the Media Innovation Awards and that you are authorised to submit the entry under the conditions specified in the Media Innovation Awards Entry Guidelines and Rules.  The entrant, therefore, is entitled to grant the Media Innovation Awards the right to copy, and use a sequence of up to thirty seconds and to include such extracts in any television broadcast, webcast or any other distribution medium or publication in connection with the Media Innovation Awards.  This includes use for publicity and promotional purposes together with the right to authorise others to do any of the foregoing for the use of the Media Innovation Awards.

1. Any queries regarding the competition should be made to:
Karen Stockdale, Media Innovation Awards, 9 Branson Court, Plympton, PL7 2WU
T: 01752 346530	E: info@mediainnovationnetwork.com

ENTRY MATERIALS

The following entry materials are required:

(i)	A fully completed and signed entry form and the following delivery materials for each award category.
(ii)	The preferred entry materials are listed below.  We require 4 copies of all your entry materials.  For moving image we require video files on standard definition DVD or CD in a native PAL size (i.e. 720 x 576).   Please do not supply material as native HD files or as MAC files.  	We will accept printed material in several of the categories provided that it can be easily posted to the judges.

	No
	CATEGORY NAME
	ENTRY MATERIALS REQUIRED

	1
	Television, Video or Film
	4 DVD copies of one episode

	2
	Web Design or Use
	Details of the website URL

	3
	Mobile Application
	4 DVD or CD copies and/or a website URL

	4
	Graphics
	4 DVD or CD high resolution copies (300dpi) and/or
A website URL and/or
4 copies of any printed materials if applicable

	5
	Animation
	4 DVD or CD copies of one episode and/or
A website URL

	6
	Installation/Exhibition/Live Events
	4 DVD or CD copies to illustrate the project and/or
4 copies of any printed materials if applicable and/or 
A website URL

	7
	Radio/Audio/Music
	4 DVD or CD copies and/or a website URL

	8
	Games Design
	4 DVD or CD copies and/or a website URL

	9
	Branding
	4 DVD or CD copies and/or a website URL and/or
4 copies of any printed materials or packaging if applicable

	10
	Marketing & Advertising B2B
	4 DVD or CD copies and/or a website URL and/or
4 copies of any printed materials

	11
	Marketing & Advertising B2C
	4 DVD or CD copies and/or a website URL and/or
4 copies of any printed materials

	12
	Collaboration between Business and Young People
	4 DVD or CD copies and/or a website URL and/or
4 copies of any printed materials

	13
	International Trade
	4 DVD or CD copies and/or a website URL and/or
4 copies of any printed materials

	14
	Entrepreneurship
	4 DVD or CD copies and/or a website URL and/or
4 copies of any printed materials

	15
	New Talent
	4 DVD or CD copies and/or a website URL and/or
4 copies of any printed materials (where possible please send a portfolio or compilation to illustrate a body of work)

	16
	Outstanding Contribution to Innovation
	4 DVD or CD copies and/or a website URL and/or
4 copies of any printed materials (where possible please send a portfolio or compilation to illustrate a body of work)



PAYMENT

Entry fees for categories 1-14 are £40.  Categories 15 & 16 are free and are by nomination/self-nomination.  We accept payment by cheque, BACS, and online payment via PayPal.  Cheques should be made payable to Plymouth Media-Partnership Ltd.  BACS payments should be made to: Plymouth Media-Partnership–Sort code: 20-68-10–Account: 80500658.

PRIZES

All entries nominated to the shortlist by the judges will receive a certificate of nomination.
Winners of awards 1-14 and 16 will receive an award and a certificate.
The winner of Award 15 (New Talent) will receive an award, a certificate and a cheque for £500.

If you need advice or assistance please contact the competition organisers on 01752 346530 or email info@mediainnovationnetwork.com
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